Can You Really Leverage
Facebook To Get More
Traffic to Your Blog?



“How To Instantly Create An
Irresistible Brand, Gain Massive
Influence, And Attract New

Customers From Facebook
FAST...”

Without fear of losing money or getting your account
banned...



2-Easy to Create
Facebook Ads



About Me

< <«

< <«

Founder of Social Media Branding
Academy

International Speaker/Trainer/Coach

Over $2.5 million Earned Online as a
Facebook Marketer

Generated over 100,000 leads profitably

Built Multiple 6 Figure Businesses Online
Using Facebook

Over 100K Fans



You’re About To Discover...

The #1 FaceBook strategy we used to increase the traffic to your blog by 75%
(I'll show you step-by-step)

How we use FaceBook ad metrics to suck in red-hot prospects and avoid
spending money on uninterested tire-kickers (zero tech skills required)

How to use ONE simple FaceBook ad to expose your audience to 5 different
offers or blog posts (this FaceBook hack cost us .30 cents per visitor)

With 1 button create a "lookalike audience" to 3x your pool of interested buyers
on FaceBook (WARNING: this is extremely powerful and can make you a LOT
of money... proceed with caution)

Our whole business revolves around FaceBook, and I'm going to give you
everything we're doing today to create a full-time income from home with our
Blog & FaceBook



Why This Is So Crucial NOW

>FAST: It gives you almost instant results
>Guaranteed: Foolproof lead formula
>Leverage & Automation: It’s easier than ever

>Competition: If you don’t, your competitors will



Is This For You?

V' Are a network marketer
Vv Affiliate marketer

V' Information marketer

v’ Service provider

v Want fast results

v Had Ads disapproved

V' Sell more stuff

v Make more money




>>Face
>>Face

DOO

DOO

What You’ll Need

< Fan Page

<« Ad Account

>>|rresistible Offer

>>Blog

>>Wordpress Plug in
>>AddFunc Head & Footer Code



If You Do This Right

>>You won’t get your ad account shut down

>>You will be building your brand while increasing
your know, like, trust factor with your audience

>>You will get more traffic to your blog posts
without trying to figure out SEO

>Won’t obnoxious or intrusive



Step I: Facebook Fan Page



Page Messages Notifications ) Insights Publishing Tools

“ MICHELLE A/ BILL
PESCOSOLIDO

www.OnlineWealthPartner.com

/ Turning Your Passion
r intoa M . 4

&8 Michelle Pescosolido @ b |
U Foic o

Timeline About Michelle's Videos Michelle's Instagram More v
76% response rate, 1-hour response time v Status || Photo/Video [ Q&A, Event + o~
Respond faster 10 turn on the icon
AMrite eamathing
~ A" 96k likes +707 this week ﬂ Vrite something...
‘ Michelle Pescosolido and Bl Pescosoldo .

59,515 post reach
"1 Michelle Pescosolido
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Manage Ads

facebook.com/ads/manager

Accourt Settings

Biling

Power Ediler 5

¥+« Account: Michelle Pescosolido ~

Spent Last 7 Days: §741.22

Al Campagns »

«

O

$224.50

Campaign Name

New Michelie Likes

Lead Gen

s221.07

+ Create Campaign

Teols »
$0.00 $0.00
W onsg

Delivery
Actrve
Actren

M.

Tocky

&7

Reach

467

Search

v Filtors =

0 rep

Lifeting ~

Reach More People Like Your Customers
} { Create an ad using your lockalixe audence %0 reach more

pecple be “Lockaiike (US, 1%) - Vegan Bog*

Cost

$195

s1s

Performance »

Amourt Spent

s1es2

s12a57

Breakdown «

10010

Export ~
Ends

Ongoing

Ongoing

12


http://facebook.com/ads/manager

Step 2: Blog Post



MIEHELLE B‘LL Turning
PESCOSOLIDO

into a

Rog Products Teetimondals Trusted Courses Trustod Programs

Facebook Lead Ads

What are Facebook Lead Ads And
How Do They Work?

Facebook just recently rolled out a new wary of collecting leads via ther advertsing platform,
called Focebook Leod Ads.

As of right now the only wity you Can Create & Facebook Lead Ad is by wsing the Power Editor in
your Facebook Ad Manager or 3 third party sofltware program, like my favorite Ad Espresso.
Personally, | hate the Power Editor as it &5 not user friendly but | am sure with all new features
Facebook will eventually ad the Facebook Lead Ads feature to the Ad Manager

S0 what are Facebook Lead Ads? Basically this type of ad provides 3 simple way for your
Largeted sudience 10 opt I 1o your offer(s) ol via the mobile device. Al this is done within
Facebook. No longer do you need 10 dick on an ad 1o pet taken 10 2 Linding page where then
you need to fill our all pertinent iInformadion in order 10 get your free offer or get signed up

Instead s Al done within Facebook.

Prety much Lap, tap and your Prospect you are tarpeting is done and you have collected the
lead.

When you create 2 lead form within Facebiook you can customize your form 10 the degree of
what type of Information you would e 10 collect from your targeted audience once they dick
on your Facebook Lead Ads

_5 )

Froe Strategy Sewuon Contact

DOWNLOAD NOW

Foliow Me On Facebook!

fichelle Pesco... @

2 friends S this
P, L T e
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Check out the image below:

$9,000 Per Sal
Onlinel

By Matt Lioyd &
Bill and Michelle
Pescosolido

If you are looking for more help when it comes to i .
Facebook Lead Generation check out my most up to T —S - ——
date Facebook course Social Media Branding 0 EBOOK!

Academy.

FREE! 21'STEP PROGR

Get $1.000. $3.000.



Step 3: Create a Pixel



Manage Ads

&~  Account: Michelle Pescosolido ~

Account Settings Billing

Spent Last 7 Days: $§741.22

$400.00

$20000 $132.59

$0.00

$224.50 $221.07

10/14 10158 1016

All Campaigns = « Create Campaign

olllelle

Campaign Name

New Michelle Likes

Lead Gen

FB Conversion Ad Cheat Sheet

Results from 3 Campaigns
Excluding deleted

Power Editor 9

Tools ~

Audiences
Audience Insights =)

— Pixels

Custom Conversions

Pages 3
=
Image Library Y
Advertiser Support &)
(
Delivery | - Results Reach | Co
¢ Active 96 9,686 §
Page Likes Peor Page
¢ Active 66 4,664 §
Leads (Form) Per Lead
¢ Active 22 1,881 $
'L‘."‘Iu" e ‘I'(:"I
— 15,792

Peoogle



Manage Ads Account Settings Billing Power Editor %) Tools »

Facebook Pixel  Conversion Tracking Pixel ee—————

Create Ad Create Audience Create Custom Conversion Actions =

O Total Traffic

Oct 13 Oct 14 Oct 15 Oct 16 Oct 17 Oct 18

URLs Domains Device Events

Domains /

Oct 1f



Manage Ads Account Settings Biling Power Edior #) Tools » 0 Heip

Facebook Pixel Conversion Tracking Pixel

Conversion Tracking \ Create Pixel

n We're removing the conversion tracking pixel in the second half of 2016. For conversion tracking, opSimization and remarketing, use the Facebook pixel. Learn more.

Pixel Name Doemain Category Sharing Activity 4 Status Last Verified Actions
Biog Post - 5 Tigs 10 Gat Mcre Engagemant ) Key Page —— 107202015 .
- 6031182048130 micheliapescosclido com Views - o Actve 416em Acsons

£3 chockist /\/ 10202015
chckiunneds com Leads - Actve Acsons
0 603142066800 ® 4060 -

Creating Converting Capture B Key 1072072016
om_‘;:g;m Page cnineweathpartrer com “‘:‘9’ - /\____ ® Actve dtom  Actons v
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Create Pixel

Choose the type of action you want to measure

Key Page Views w

| Checkouts ersions on your confirmation page
Registrations
' Leads
v Key Page Views ’

Adds to Cart Psolido !

Other Website Conversions

Leam More Cancel Create Pixel

20



Create Pixel

Choose the type of action you want to measure

Key Page Views »

Ex: Use "Checkouts" to track conversions on your confirmation page

Pixel Name

Key Page Views - Name of Blog Pos{

Leamn More

Cancel Create Pixel

21



Create Pixel

Choose the type of action you want to measure

Key Page Views w

|  Checkouts ersions on your confirmation page
Registrations
| Leads
v Key Page Views '

Adds to Cart Psolido !

Other Website Conversions

Leam More Cancel Create Pixel

22



Create Pixel

Choose the type of action you want to measure

Key Page Views «

Ex: Use "Checkouts" to track conversions on your confirmation page

Pixel Name

Key Page Views - Name of Blog Post|

Learn More Cancel Create Pixel

23



Create Conversion Pixel ]

You have created a Conversion Tracking Pixel
Pixel Name: Key Page Views - Name of Blog Post

You can view the pixel code to install it yourself now, or you can email it to your website developer to
install.

View Pixel Code Email Pixel Code

24



View Pixel Code X

Instructions

1. Copy and paste the following code between <head> and </head> on the page of your
website you want to track actions. For example, to track registrations, place the code on
your ‘registration completed’ web page.

2. To include a monetary value for each conversion, edit the code to assign a conversion
value using the ‘value' and ‘currency’ fields. You'll also need to modify the JavaScript
code and image URL within <noscript>. Learn more.

3. To verify that the pixel is working correctly, test it by navigating to the web page you put
the pixel on. If it's working, the pixel will send that information back to Facebook.

4. Come back to Facebook to start using your website conversion-tracking pixel in your

campaigns.
Pixel Code
<!-— Facebook Conversion Code for Key Page Views - Name of Blog Post —>

<script>(function() {
var _fbq = window._fbq || (window._fbq = []);
if (!_fbq.loaded) {
var fbds document.createElement('script’);
fbds.async = true;
fbds.src = '//connect.facebook.net/en_US/fbds.js";
var s = document.qgetElementsByTagName( 'script')[0]; i

Email Pixel Code m 25



W/ post=182989aaction

o n onineweaalthpariner.com'w
T Apps  H Bockmark Masager 7 Michelle Pescosclide Ml Sign s 1o Infusices Post Panner () Mobe- Affisate Par Ei Nows | Facobook 8. JI1 Goeogle Catendar -+ [+’

S o " . ™ moe BRI
Dp » : , O™ ‘
é -t
Formidable 6 Majer Secial Lt of Bemt Social Media How can secial Webinar 21 10 Agps To 22 Technigues 21 Secial Meda The Ins and
Meda Socal Meda Presentation 3¢ media Technigues 10 Boost Your 10 Cat More Stes Outs of Sex an
Comments 4 Musiniing Opri t marketng Crow Sockal M Soc S0
» | alleywatchcor » nterre 12 digita peon b e e Jetresp e . herngireg * doggingtipn. ¢ exmedia v conmach -
ortfolio
FAQs Word count: 1227 Last edited by Bill Pescosolido on October 19, 2015 at 5:30 pm
Short Codes
GetSodial Settings
Appearance )
Hide GetSocial box on this post/page
Plugins
Users Head & Footer Code
Tools
Head
Settings
SEO
Footer;
Ninja Popups
LayerSlider WP
GetSocial
Pretty Link Yoast SEO

Quick Redirects General Page Analysis Advanced Social




Plxel Name Oomain Category Sharing  Acthvity & Status Last Verified

Blog Post - 5 Tigs 10 Gt More Engagement micheliapescosolido com Key Page ——— o 1072072015
10: 6031182048133 Views Actve 4:18m

FB checkist /\/ 10202015
chckfunneis.com Leads - ac
1D 6031420468353 . 4060
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Step 3: Create You

DR R

'\



~_} Michelle Rene  Home  Find Friends !l

Manage Ads  Account Seftings  Blling  Power Edtorsl  Tools ~ / B o

¥~  Account: Michelle Pescosolido ~ Search ~  Fillers»  Lifetime v
Spent Last 7 Days: §741.22 Track Results for Your Ad Set
You have cne of mone COMvarsion racking pacels on e
smoco S1ase ;S0 smor . i domain you're promating in 4 - 36-88, Moblle. Link &
$0.00 I N $0.00 $0.00 aa— Commrson sl 15 s ad 381 % track what soticns peccle
1014 1015 e 1017 1018 o9 Today 10010 5
Al Campaigns « <+ Create Campaign Columns: Performance « Beeahdown « Export ~
Campaign Name Delivery - Results Reach Cost Amount Spent Ends
@) 7B Coversion Ad Choat Sheet o Active 2 1,081 $2.04 $44 Ongoing
@D  New Michele Likes o Active 96 9,688 $1.94  $w66 Ongaing
i'.‘.;.n vy Por Page Like
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Choose the objective for your campaign

Boost your posts

Promote your Page

Send people to your website

Increase conversions on your website M
Get installs of your app

Increase engagement in your app

Reach people near your business

Raise attendance at your event

Get people to claim your offer

Help: Choosing an Objective

30



Choose the objective for your campaign Help: Choosing an Objective

Boost your posts

Promote your Page @

R Send people to your website

Clicks to Website
Increase conversions on your website Increase the number of visits to your website.
Get installs of your app http://onlinewealthpartner.com/5-ways-increase-br =
Increase engagement in your app Loading website details...

Reach people near your business

Raise attendance at your event

31



Choose the objective for your campaign Help: Choosing an Objective

Boost your posts

Promote your Page @

R Send people to your website

Clicks to Website
Increase conversions on your website Increase the number of visits to your website.
Get installs of your app . http://onlinewealthpartner.com/5-ways-increa »

Increase engagement in your app e Creating a High Converting Capture Page... ~

Reach people near your business -
Continue

Raise attendance at your event

Get people to claim your offer

32



Choose the objective for your campaign Help: Choosing an Objective

O

Clicks to Website

< Back

http://onlinewealthpartner.com/5-ways-increa -
a Blog Post - 5 Tips to Get More Engagement

CQmpalgn Name i onlinewealthpartner.coms-w... - Website

33



Who do you want your ads to reach? N Help: Choose Your Audience

NEW AUDIENCE ¥

Audience Definition
Custom Audlences | Choose a Custom Audience Browse
Your audience
Create New Custom Audience... / selection is fairly
Locations #  Everyone in this location I broad.

Spectc Broad

United States Audi - Is:

@ United States « Location:
¢ United States
. . :
@ Include v = Add a country, state/province, city, ZIP, DMA or address o 18-65+

Age ¥ 18 - 65+~

Gondorl“Mon Women

Languages #  Enler a language...

Potential Reach: 186,000,000 people

More Demographics v

Interests @ = Search interests Browse



Audience Definition

Interests @ = Search interests Browse
Your audience is
/ defined.
Behaviors & = Search behaviors Browse
Specific Broad
Audience Details:
More Categories & = Choose a calegory Browse - Lo UnM 5
= Connections:
Pescosolido
People who like your Page « . Age:
o 18-65¢+
Michelle Pescosolido

Potential Reach: 59,000 people

Add another Page

Save this audience

35



How much do you want to spend?

Budget @ [y Buteiw ] 3500 /

$5.00 USD

Schedule & ¢ Run my ad set continuously starting today

Set a start and end date

36



are based on the avera

of ads targeted to your
(PR SR Link Clicks to Website / Pay per Impressions audiencer.g you

Pricing ¥  Link Clicks to Website / Pay per Impressions
We'll deliver your ad to people who are more likely to click the link in your ad, and you'll pay per impression.

Link Clicks to Website / Pay per Link Click

Wel deliver your ad to people who are more likely to click the link in your ad, and you'll pay per link click (CPC).
Ad Scheduling ¥

Daily unique reach
Well serve your ad to people up 10 once per day.

Delivery Type ¥
Impressions

Well serve your ads to people as many times as possible (CPM).

Hide Advanced Options -

37



Optimize For ¥  Link Clicks to Website / Pay per Impressions »

Pricing ¢ You'll be charged each time your ad is served.
* Get more link clicks at the best price.

Set the bid you're willing to pay per link click.

Ad Scheduling ¢ Run ads all the time
More Options

Delivery Type @ Standard - Show your ads throughout the day - Recommended
More Options

Hide Advanced Options «

Ad Set Name ¥ US- 18+



How do you want your ad to look?

< - A single image or video in your ads

Show only one image or video at a time In your ad. Learn more.

=
--I Multiple images in one ad
Show up to 5 images at a time at no extra cost. Learn more.

What creative would you like to use in your ads?

Select Images

Upload your own images, choose
mages from your Facebook Page or
use images from the stock image

Learmn more about these ad formats in
the Ads Product Guide

Select Video

Upload your own video or choose from
preexisting videos from your video
library.

39



What creative would you like to use in your ads?

£ Back

Ads

Product Guide

Upload Browse Library Free Stock Images Crop

40



I |,._i Michelle Pescosolido e Like Page
N So o

Hey there! Check out what | just put together for you. A action guide to help
you get started with building your business online using Facebook. You will
find the exact strategies that we use that has also helped thousands of our
clients promote their business successfully on Facebook.

Download Now

Download Your Action Guide Today /

Bill & | are active acdvanced marketers and we love helping business owner's
achieve success onine.

" i / e
aND

41



Connect Facebook Page
Choose a Facebook Page to represent your business in News
Feed. Your ad will link to your site, but it will show as coming from
your Facebook Page.

Michelle Pescosolido +

or Turn Off News Feed Ads

Headline ¥
Headline Goes HERE

Text ¥

Description Goes HERE|

Ad Preview
1ol1

v Desktop News Feed

b.‘ | Michelle Pescosolido

2

Description

# Like Page

Remove

42



Call-to-Action Button (optional) #

Choose Bution =

- v Choose Button

Shop Now ns »
Book Now

Learn More iription
Sign Up |
Download

Watch More

Apply Now
Donate Now

Contact Us

escription here too

43



Text

Call-to-Action Button (opt

Learn More «

Hide Advanced Options »

Headline Goes HERE

Don' forget to add description here too

News Feed Link Description

Don't forget to add description here too
mant Share

v Mobile News Feed

URL Tags v Desktop Right Column

v Audience Network

MICHE

Learn More

Hemove

Remove

Remove

Hemove

44



Text ¢

Description Goes HERE v Desktop News Feed Remove

Call-to-Action Button (optional)

Learn More «

Hide Advanced Options « Headline Goes HERE
Don't forget to add description here too

Learn More

News Feed Link Description MICHELLE PESCOSOLIDO

Dont forget to add description here too

ke Comment Share

v Mobile News Feed Remove

URL Tags v Desktop Right Column CEE———) Fcmove
v Audience Network — Remove

45



Hide Advanced Options Headline Goes HERE
Don't forget to add description here too

News Feed Link Description 1% ONLINEWEALTHPARTNER.COM | BY MICHELLE PESCOSOLIDO Learn More

Dont forget 1o add description here too

Like Comment & Share

+ Mobile News Feed Remove
URL Tags ¥ 1024 v Desktop Right Column Remove
v Audience Network Remove

Ads images with text that takes up more than 20% of the image may not be approved. Learn more about using text in ads.

Review Order Place Order

By dlicking "Place Order”, you agree % the Facebook Statement of Rights and Responsidilities including your obligation 1o comply with the Facebook Advertising Guidelines. We do not use
sensiive personal data for ad targeting. Topics you choose for targeting your ad don reflect the personal belleds, charactenstics or values of users. Falure 10 comply with the Terms and

46



Your Order Has Been Placed

Order placed

Your order has been placed

You'l receive a notification once your ads are reviewed.

In Review

Create Similar Ad




'\ v + Create Ad Set

Mates - US, Female, 36-49, Mobile

tates - US, Female, 25-35, Mobile

tates - US, Female, 50-65, Mobile

tates - US, Female, 50-65, Desktop ...

- AU, Female, 50-65, Desktop Feed

n 36 Ad Sets

Delivery .
o Active

& Active

® Active

o Active

o Active

Results ; ~

181
Conversions

150

128

Conversions

119

97

1,710
Conversions

Reach

7422

7173

4,241

341

2,607

78,127
People

Cost

$0.15
Peor Conv...

$0.18
Per Conv...

$0.22
Per Conv...

$0.22
Per Conv...

$0.28
Per Conv,..

$0.30
Per Conv...

Columns: Performance Bre
Budget | Amount ...
$10.00 $27.08
Daily
$10.00 $27.23
Daily
$10.00 $27.63
Dally
$10.00 $26.75
Daily
$10.00 $26.71
Daily
$512.77
Total Spemt
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1.'7 Michelle Pescosolido i Like Page
>
b N

[BLOC POST] HI there! Just wanted to give you a heads up and let you
know that we just published another awesome blog post. Feel free to
share if you got value.

If you want to create a high converting capture page, check out this 5
second test.

Do You Have a High Converting Capture Page?

In today's competitive marketplace, having a high converting capture page is a must
if you want 1o get conversions and sales. With so many offers out on the internet,
and s0 much compaetition if you're capture page isnt converting... how...

Learn More
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Oct 6

Oct 13
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Step 4: Finding Your Red
Hot Audience



Bl 5 - United States - US, Desktop Feed
Duration: 10V14/15 - 10/18/15
Budget: 16,00 § / daily

Viow Target ~

Show ads «

Bl ¢ United Kingdom - GB, Mobile
Duration: 10/14/15 - 10/18/15
Budget: 16.00 § / dally

Viow Target ~

Show ads »

N 3 - United Kingdom - GB, Desktop Feed

Duration: 10V14/15 - 10/18/15
Budget: 15.00 §/ daily

Duration: 10V14/15 - 10/18/15
Budget: 8.34 § / daily

2179

1,166

15

37.738

40338

37778

8808

1.194%

1.010%

1.286%

0.794%
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Duration: 10V16/15 -
Budget: 7.50 § / daily

Duration: 10V16/15 -
Budget: 7.50 § / daily

Duration: 10V16/15 -
Budget: 7.50 § / daily

Duration: 10V16/15 -
Budget: 7.50 § / daily

357

n

413

927§

938§

9208

9258

1.961%

2473%

1.078%

0.726%

folo)



s 80886

‘B

Ad Set Name
7 - Australia - AU, 50-65, Deskiop Feed

2 - Australia - AU, 25-37, Mobile
Neow Michollo Likes

20 - United Kingdom - GB, 25-37, Mobile
New Michelle Likes

10 - Canada - CA, 25-37, Desktop Feed
New Michelle Likes

36 - United States - US, 50-65, Right Column
New Michelle Likes

Results from 36 Ad Sets

Delivery Results
* Active -
Page Like

® Active 17
Page Likes

® Active 15
Page Likes

® Inactive 4
Page Likes

® Inactive 3
Page Likes

® Inactive 3
Page Likes

109

Page Likes

Reach

251

3

154

11,930

Cost O ~

Por Page ...

$0.7
Per Page ...

$0.77
Por Page ...

$1.29
Per Page ...

$1.35
Per Page ...

$1.37
Per Page ...

$2.01
Per Page ...

Budget

$15.00
Daity

§15.00
Daily

$15.00
Daily

$15.00
Daily

$15.00
Daily

$15.00
Daily
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Step 5: Promote 5 Products
With One Facebook Ad



Jasper's Market
Sponsored - @

Jasper's is more than just groceries! You can now find all of your cooking tools
and utensils on our website.

Set of five white ceramic bowls White ceramic mortar and Set or two '
pestle utensils
$20 $25 $15

56



Choose the objective for your campaign Help: Choosing an Objective

Boost your posts
Promote your Page ®

R Send people to your website

Clicks to Website

Increase conversions on your website Increase the number of visits to your website.
Get installs of your app —= http//onlinewealthpartner.com/
Increase engagement in your app o Default Pixel .

Reach people near your business
Continue

Raise attendance at your event
Get people to claim your offer

Get video views



Who do you want your ads to reach?

NEW AUDIENCE ¥

Custom Audiences / Choose a Custom Audience

Create New Custom Audience...
Locations &  Everyone in this location ~

United States

@ United States

@ Inciude v | Add a country, state/province, city, ZIP, DMA or address

Languages @  Enter a language...

More Demographics ~

Interests @  Search interests

Help: Choose Your Audience

Audience Definition

Your audience
/ selection is fairly
broad.
Speciic Broad

Audience Detalls:
= Location:

- Am:
° 18-85+

States

Potential Reach: 186,000,000 people



How much do you want to spend?

Budget &  Daily Budget v  $5.00
$5.00 USD
Schedule @ « Run my ad set continuously starting today
Set a start and end date

Optimize For &  Link Clicks to Website / Pay per Impressions v

Pricing & You'l be charged each time your ad is served.
+ Get more link clicks at the best price.

Set the bid you're willing to pay per link click.

Ad Scheduling & Run ads all the time
More Options

Delivery Type & Standard - Show your ads throughout the day - Recommended
More Options

Help: Budgeting & Pricing

Estimated Daily Reach

870 - 2,300 people on Facebook
—

0 of 180,000,000

This is only an estimate. Numbers shown

are based on the average performance
of ads targeted to your selected
audience.



How do you want your ad to look?

- A single image or video in your ads
Show only one image or video at a time in your ad. Learn more.

--I Multiple images in one ad /

Show up to 5 images at a time at no extra cost. Learn more.

What images and links do you want to use?

Connect Facebook Page Ad Preview
Choose a Facebook Page 10 represent your business in News 10f1
Feed. Your ad will link to your site, but it will show as coming from
your Facebook Page.
v Desktop News Feed
Michelle Pescosolido +
' Michelle Pescosolido
Text & N Sponsored - @&

Latest News From Our Blog Latest News From Our Blog

Learm more about these ad formats in

the Ads Product Guide

Help: Editing Ads

Remove



What images and links do you want to use? Help: Editing Ads

Connect Facebook Page Ad Preview

Choose a Facebook Page to represent your business in News 10f1
Feed. Your ad will ink to your site, but it will show as coming from
your Facebook Page.
v Desktop News Feed
Michelle Pescosolido +

Text &

Latest News From Our Blog

Images and Links

v Automatically show the best performing images and nks first
Home - Online Wealth Home

«Mdawdmmwmme
1 2 3 4|5 + Mobile News Feed Remove




Remove
Image @
Change Image Crop Image

5626f2c93cef4562611b6697c0.png ~ 1200
x 627

For questions and more information, see the Facebook Ad
Guidelines.

Headline & 32
Headline

Description (optional) & 1
Description of Post

Destination URL ¥ 964

http/fonlinewealthpartner.com/reasons-deal-

negative-people/

Ad Preview
1of1

v Desktop News Feed

“{

Headline

Description of Post

Like Comment ~ Share

v Mobile News Feed Remove

v Desktop Right Column Remove

v Audience Network Remove



562612c93cef4562611b6697¢0.png — 1200
x 627

For questions and more information, see the Facebook Ad
Guidelines.

Headline ¥ 8

v Choose Button Negative Pecple
Shop Now |
Book Now
Leamn More ,
Sign Up ) 964

Download partner.com/reasons-deal-
Watch More

Apply Now
Donate Now

Choose Bution > e e

Show Advanced Options ~

Bl) @ 3

!

Ad Preview
10f 1

v Desktop News Feed

How to Deal With Negative People

My Personal Story

Like Comment ~ Share
+ Mobile News Feed

v Desktop Right Column

v Audience Network

Remove

Remove

Remove



Images and Links
v Automatically show the best performing images and links first

v Add a card at the end with your Page profile picture &

1 2 3 4 5

Image
Select Image

IMAGE SPECIFICATIONS

* Recommended image size: 600 x 600 pixels

* Image ratio: 1:1

* Your image may not include more than 20% text.
For questions and more information, see the Facebook Ad
Guidelines.
Headline 40

Add an attention-grabbing headline

Description (optional) & 20

Naerriha whu nannla ehniild et woair cita

Ad Preview
1of1

v Desktop News Feed

\\b

How to Deal With Negative People

Learn More
My Personal Story
Like Comment . Share
v Mobile News Feed Remove
v Desktop Right Column Remove
v Audience Network Remove



Remove
Image
Change Image Crop Image
k 5620763e6929356207534b292b.png - 120
- 0 x 627

For questions and more information, see the Facebook Ad
Guidelines.

Headline ¥ 15
3 Steps to Brand Building

Description (optional) & 1
Building Your Brand

Destination URL ¥ 966

httpfonlinewealthpartner.com/3-steps-bulld-online-
brand/

Ad Preview
10f1

x Desktop News Feed Add

This preview is not available because this placement is di

v Mobile News Feed Remove

x Desktop Right Column Add

X Audience Network Add



Michelle Pescosolido and Bill Pescosolido ke Michelle Pescosolido.

' Michelle Pescosolido
2 Sponsored (demo) - &

Several of our different blog posts are featured here. Feel free to check
them out today.

Increase Your Conversion Rate

Learn More Learn More ONLIM
The Fastest Way
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Step 6: Targeting Audiences



“ Filters +  Customize Columns +

marke forkeo

Lookalike (US, 1%) - Infusion Sof List

Lookalike (US, 1%) - Viegan Blog

Lookalike (US, 1%) - Pecple who ke Michele Pescosolido

Vegan Blog

Fyan doiss - page adming

Texas - 28-60 - Mchelo's Fans

Create Ad

Actions

Type

Custom Audience
Webste

Saved Audience
Lockalke
Custom Audence: Infusion Soft List

Lockalke
Custorn Audence: Vegan Blog

Lockalke
Poje Macneto Poscoschso

Custom Audience
Webste

Saved Audence

Saved Audience

1.938 600

1,941,800

1,523,700

BB E

Avallabiity

© Roady

Last updetod 10v21/2015
® Roady

Last spcated 10/162015
© Ready

Last wpsated 101 72018
® Ready

Last updeted 10/17/2015

® Beady
Last ypcated 10172018

© Ready
Last wpsated 102172015

® Ready
Last updetod 00/27/2015

.l...ay

Search by rame

Date Crosted

10182015
4 Opm

10962015
& &2pm

10182015
4250m

10182015
423m

10162015
¢21pm

1182015
2 58pm

0272015
2 54am

. na
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Saved Audience

Audience Details

View how this audience is defined

Audience Name marie forleo

Saved Audience | ocation: United States
Details Interests: Marie Forleo

Excluded Connections: Exclude people who like Michelle Pescosolido

Age: 30 - 64

Gender: Female

Edit
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Manage Ads Account Settings

Ad Account: 686960481436373 (USD)

Audiences

Billing Power Editor 31 Tools ~

Create Audience ¥ *> Filters « Customize Columns Create Ad Actions

Custom Audience
Lookalike Audience
Saved Audience

marie forleo

Lookalike (US, 1%) - Infusion Soft List

Type

Custom Audience
Waebsite

Saved Audience

Lookalike
Custom Audience: Infusion Soft List
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Create Lookalike Audience X

Reach new people who are similar to an audience you care about. Select a source and a
country below, then choose an optimization.

Source Michelle Pescosolido
Country  United States (US)

Size 1.9M 19.3M

Size range is based on the total audience in the country you choose. Smaller
audiences most closely match your source audience. Creating a larger audience
increases your potential reach, but reduces the level of similarity to your source.

Cancel EECEICENT TN 71



Audiences

Create Audlence = Filters Customize Columns « Create Ad Actions

Name

ey ey v ew——

marie forleo

Lookalike (US, 1%) - Infusion Soft List

Lookalike (US, 1%) - Vegan Blog

Lookalike (US, 1%) - People who like Michelle Pescosolido

Type Size
;g;u . ————— -ywew
Saved Audience 270,000
Lookalike 1,938,600

Custom Aucience: infusion Soft List

Lookalike 1,941,800
Custom Audience: Vegan Blog

Lookallke N 1,923,700

Page: Michelle Pescosoldo

Availability

. vw—y

Last updated 10V21/2015

® Ready
Last updated 10/16/2018

® Ready
Last updated 10/17/2015

® Ready
Last updated 10V17/2015

® Ready
Last updated 1OV17/2015
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Custom Audiences §  Lookalike
Lookalike (US, 1%) - Infusion Soft List

Choose a Custom Audience

Create New Custom Audience...
Locations &  Everyone in this location «

United States

@ United States

@ Include v | Add a country, state/province, city, ZIP, DMA or address

More Demographics

Browse

Interests 4 Search interests

Browse

' Business and industry

> Entertainment

Audience Definition

Your audience is
‘ defined,

Specific Broad

Audience Details:

» Custom Audience:
o Lookalike (US, 1%) - Infusion Soft
List
= Location:
o United States
= Excluded Connections:
o Exclude people who like Michelle
Pescosolido
. ADQZ
o 18-65¢+

Potential Reach: 1,800,000 pecple



Custom Audiences §  Lookalike

Lookalike (US, 1%) - Infusion Soft List Audience Definition
Choose a Custom Audience Browse
Your audience is
Create New Custom Audience... ( ' defined.
in this |
Locations 4  Everyone in this location = Soed
United States Audience Details:
United States = Custom Audience:
9 o Lookalike (US, 1%) - Infusion Soft
List
@ Include » | Add a country, state/province, city, ZIP, DMA or address » Location:
o United States
Age & 18v - 65+w = Interests.
o Entrepreneurship
Gender & “ Men Women « Excluded Connections:
o Exclude people who like Michelle
Languages &  Enter a language... Pescosolido
. Age:
o 18-65+

More Demographics «

Potential Reach: 550,000 people

Interests & Business and industry
Entrepreneurship

[Bearch interests Suggestions Browse



Create a Custom Audience

Choose the type of audience you want to create on Facebook.

This process is secure and the detals about your customers will be kept private

&3

Customer List

Maich emails, phone numbers, Facebook user IDs or mobile advertiser IDs to
pecple on Facebook

Website Traffic
Create a kst of pecple who visit your website or view specific web pages

App Activity

Create a kst of pecple who have taken a specific action in your app or game




Create Audience

Pixel ¥ o Default Pixel
Pixel 1D: 114827795551129

Website Traffic @  Anyone who visits your website v

Include people who visit any page on the following domains (optional). ¥

Choose a website domain
Inthe Last & 30 days

v Include past website traffic

Audience Name  Enter a name for your audience
Add a description

Cancel

Browse

Create Audience




Audiences

* Website Traffic
 Subscriber List
* Lookalike
* Fans on Fan Page
* Website Traffic

e Subscriber List
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